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The Purchase Funnel
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AIDA Model: This article explains the AIDA Model in a way that is consistent. After reading you will understand the work of this powerful marketing tool. What © the AIDA firmula? The AIDA Model is © a universally praised medium/fArmula within advertising, such as advertising messages and marketing sector to convince potential customers to buy
a product and/or service. Today, the AIDA model © used in almost all commercial or commercial activities. The first of this © were conceived by Elias St. Elmo Lewis in the late 1800s. Do you want unlimited access and no information? Elias St. Elmo Lewis was an American contractor. Its main objective was to optimize sales fields, specifically the
interaction between buyer and seller. Lewis is © a pioneer in science-based ma© ©everyone and technical for advertising and sales processes. For Lewis, it was © was also very important to see advertising as a type of training. The training should be useful for the participant, that is, the potential customer. He developed the theory of advertising
based on his extensive past experience and became the marketing head in various large organizations. AIDA model: what are the letters AIDA for? AIDA © the acronym for the terms Attention, Interest, Desire and A§tion. Start with Attention, the model should be followed step© by step and ends with Attention. The model depicts the cognitive steps
that the customer goes through during the process of purchasing service or product. That's why it's © referred to as the buying funnel. In the funnel, the buyer and seller return repeatedly to guide the customer to the final purchasing decision. Although the need of the model is still very high, nowadays it is not © only the listBuyer and seller who
plays a role in the purchase process. The ascension of social communication has seen this expansion cover a variety of channels, networks and communities. Model Aida in Protica Only then this model has a good successful hypothesis. Whether it is direct mail or an extended television announcement, the AIDA model has proven its efficacy over time.
Attention The attention of a potential customer must be attracted before making a purchase decision. This decision could be taken based on color, typography, sound, image or use of celebrities. The texts can also be used. A good slogan can immediately attract attention to a product. Some questions you can do for yourself during this phase are: What
tools and platforms can we use? What kind of messages do we want to convey? How can we get to know our customers our new products or services? How is the brand sensitization campaign organized? Interest when it is called attention to the product / service, the interest of a client will be chopped. Interest in the product / service can only be
aroused after the unique points of sale (USPS) have been highlighted. These points of sale should be compelling sufficiently so that the potential buyer can purchase the product / service. In combination with the price, warranty and delivery conditions, USPS provide an important base to generate a client's interest. Some questions you can do for
yourself during this phase are: How can we capture our customers' interest? How effective is our content marketing strategy? How do we share information? I wish in this stage, the interest becomes desire. The potential customer should yearn for the product and / or service so to speak and must have the idea that it can not pass without it. To
conquer the customer, certain characteristics of the product be exaggerated so that the product and/or service becomes more valuable than that of competition. Psychological aspects (somatic markers) can play a tnes era sliame lareveS .ngiapmac gnitekram liame tcerid a nur ot ediced sresserdriah eht yhw si hcihW .hcnual eht gniwollof nolas eht ot
emoc yllautca ot sremotsuc egaruocne dluohs tseretni sihT .ecneidua emas eht gnoma tseretni eniuneg skraps omsoC taht tnatropmi si ti ,cilbup lareneg eht gnoma ssenerawa gnisiar retfA tseretnl :2 petS .ngiapmac eht fo trap sa aidem laicos no decnuonna osla saw hcnual ehT .erom dna ytilauq ,snoitacifilauq ,secirp wol ,stsilyts tnereffid eht sa hcus
,nolas eht fo stnemele suoirav detomorp ngiapmac ehT .hcnual eht ot roirp shtnom wef a ngiapmac a trats yeht yhw si sihT .nolas wen eht fo hcnual lufsseccus eht rof rotcaf tnatropmi na si ssenerawa cilbup gnisiar taht swonk enozO ta tnemeganam ehT ssenerawA :1 petS .pets hcae ot semoctuo dna noitca fo sesruoc suoirav sknil dna ledom eht ni
spets ruof eht swollof ynapmoc ehT .nolas wen a gnihcnual si niahc gnisserdriah enozO suoititcif eht ,elpmaxe gniwollof eht nI elpmaxe ledom ADIA ?htap ruo ssorc ot ereht tuo sremusnoc rof ysae ti sI ?esu ew od noitca-ot-llac fo sepyt tahW :era esahp siht gnirud flesruoy ksa nac uoy snoitseuq emoS .remotsuc gniyap a sa meht dnal ot reisae hcum si
ti ,nwonk era )sdael( sremotsuc laitnetop fo atad nehW .noitca fo smrof evitca era noitca evisnopser fo smrof rehto ro eruhcorb a rof stseuqger ,rettelswen a rof gniretsiger ,esahcrup eht ot noitidda nI .ecivres ro/dna tcudorp eht yub nac yeht erehw won swonk remotsuc eht taht tnatropmi osla si tI .tcudorp eht yub ot remotsuc eht rof evitcartta erom
elttil a tsuj a ti ekam lliw reffo laiceps a ,sulumits artxe na sA .ecivres ro/dna tcudorp eht gniyub remotsuc eht ni stluser sihT .noitca gnikat remotsuc eht tuoba si egats lanif sihT noitcA ?sremotsuc htiw laed ew od woH ?euqinu dna laiceps os ecivres ro tcudorp ruo sekam tahW :era esahp siht gnirud flesruoy ksa nac uoy snoitseuq emoS .rotcaf eriseD
eht ot noitubirtnoc tnatropmi na ekam nac eman dnarb a hcihw ni giving away free haircuts or other treatments. Step 3: Desire Just before the new salon opens, the management organises exclusive events. These types of events are used to generate a buzz among the local community and get people excited about visiting the salon during the launch
and afterwards. Step 4: Action Cosmo kappers uses Call-to-Actions (CTA) in a variety of ways to get people to visit the salon. An appeal is made to customers on Facebook to register because the salon is expected to be extremely busy. In addition, the website promotes making an online appointment, and local advertisements are placed with discount
cards for new clients who do schedule an appointment. While customer retention is not addressed in this example, there are several ways to increase customer loyalty to the salon. A very common way is subscribing to mailing lists to receive emails about news, offers and events. AIDA online marketing model As mentioned earlier, the AIDA model is
suitable for both online and offline marketing. The framework is specifically designed to guide customers through the different stages of the funnel and to prompt them to act. The overview below shows which matters are important for each stage of the AIDA process when the model is applied to online marketing or digital marketing. Awareness
During the awareness stage, various methods and techniques can be used to actually raise awareness. Where online marketing is concerned, there are some basic rules that apply. The first one is that a site or page does not exist if visitors can¢AAAt find it. Apart from that, by using visualisations, certain elements can be given more prominence than
other, less important issues. Users and visitors don¢AAAt tend to have a lot of patience online. Every time there is a delay or an extra step, it leads to delay, frustration, and eventual waste. This is why page speed, or loading speed, and visual prioritisation are two of the most oledom od of£A§Aacilpa siaM .cte ,enil-no sarpmoc ed ohnirrac on
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the AIDA Model. This factor is also the determinant for repeating existing customer purchases, while the positive word of oral advertising will contribute to a larger clientele. The suggestion was made to add the letter C to Conviction to the model. The opinions are divided about this, because the interest is also about convincing the customer with the
help of the unique selling points of the product and/or service. Conviction would go further and follow the stage of Interest created by stimuli in commercials. Many AIDA model applications One thing's for sure. The AIDA Model has many applications and is used as a marketing tool in the commercial and non-commercial sectors. Nowadays, libraries
would like to approach more people and remove all stops to increase their user groups and borrowers in which they make use of the AIDA Model. From websites to advertisements and from billboards to catalogs, the AIDA Model remains very useful. Get Toolshero updates on new methods, models and theories! It's your turn What do you think? Is the
AIDA model applicable in modern economy and today's marketing? Do you recognize the practical explanation or have any more suggestions? What are your success factors for the good AIDA Model configured? Share your experience and knowledge in the comments box below. More information Jobber, D. & Ellis-Chadwick, F. (2013). Marketing
Principles and Practices. McGraw-Hill Education. Mohammadi, S., Esmaeily, N., & Salehi, N. (2012). Prioritization of promotion tools based on the AIDA model by the process of Analytical Hierarchy in the production sector of the sports industry. Applied Sciences Research Archives, 4(4), 1670-1675. Paul Peter, J. & Donnelly, J. H. (2006). Marketing
Management. McGraw-Hill/Irwin. St. Elmo Lewis, E. (1908). Financial advertising. (The History of Advertising). Levey Brothers. How to citearticle: Mulder, P. & Janse, B. (2021, 2012). AIDA model. Recovered [insert date] from toolshero: . com/marketing/aida-model/ Add a link to this page on your website: toolshero: AIDA Model Model
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