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The	business	world	is	like	the	world	as	a	whole	--	it	is	never	standing	yet.	Indeed,	the	business	world	is	changing	every	second,	affected	by	changes	in	all	aspects	of	human	life.	Reacting	to	this	change	is	one	of	the	main	responsibilities	of	an	effective	executive,	who	must	lead	his	activity	in	line	with	trends	of	change.	To	do	this,	the	manager	must
identify	in	which	areas	these	changes	usually	occur.	One	of	the	most	dramatic	changes	in	the	corporate	landscape	is	the	technology	that	is	available	for	companies.	This	includes	changes	in	technology	used	in	products	and	services	offered	by	a	company,	as	well	as	changes	in	technology	used	to	produce	and	distribute	these	products.	For	example,
from	1990	to	2010,	the	Internet	has	passed	from	being	almost	ubiquitous,	revolutionizing	the	ways	companies	have	communicated	and	developed	and	sold	their	products.	Over	time,	the	offer	and	demand	of	a	particular	product	move,	due	to	a	number	of	external	factors.	For	example,	while	in	1980	there	was	little	question	in	China	for	Western
products,	by	2010,	due	to	increased	prosperity	and	liberalized	trade	laws,	the	question	struck.	Responding	to	these	changes	in	demand,	manufacturers	often	move	the	offer	of	a	particular	product.	A	smart	company	is	constantly	looking	at	the	offer	and	demand	of	the	products	it	offers.	Running	a	business	is	like	playing	a	game	where	rules	continue	to
change	--	and	so	do	your	opponents.	Over	time,	several	competitors	enter	a	market,	offering	new	products	and	services	at	different	prices.	These	new	competitors	ensure	that	the	distribution	of	consumers	within	a	given	market	changes.	Players	in	these	markets	constantly	change	their	strategies	to	react	to	competitors'	moves,	so	that	change	in	the
market	becomes	almost	incessant.	One	of	the	less	obvious	changes	in	business	are	changes	in	the	labour	market.	As	with	products,	the	labour	market	responds	to	its	supply	and	demand	forces.	Over	time,	the	amount	of	people	who	possess	a	particular	skill	changes.	This	change	in	the	supply	of	work	affects	the	compensation	offered	that	skill	holder.
This	change	of	compensation	in	turn	affects	the	number	of	positions	available	to	these	skill	holders.	O.C.	Ferrell	is	Professor	of	Marketing	at	Colorado	State	University.	He	also	held	faculty	positions	at	the	University	of	Memphis,	Tampa	University,	Texas	A&M	University,	Illinois	State	University,	and	Southern	Illinois	University,	as	well	as	visiting
positions	at	Queen's	University	(Ontario,	Canada),	University	of	Michigan	(Ann	Arbor),	University	of	Wisconsin	(Madison),	and	University	of	Hannover	(Germany).	He	worked	as	a	faculty	member	for	the	Masters	Degree	Program	in	Marketing	at	Thammasat	University	(Bangkok,	Thailand).	Dr.	Ferrell	received	his	MBA	degree	from	Florida	State
University	and	his	PhD	from	Louisiana	State	University.	Its	teaching	and	research	interests	include	business	ethics,	corporate	citizenship	and	marketing.	Dr.	Ferrell	is	widely	recognized	as	a	leading	teacher	and	scholar	in	the	industry.	His	articles	appeared	in	the	Journal	of	Marketing	Research,	Journal	of	Business	Ethics,	Journal	of	Marketing,	Journal
of	Business	Research,	Journal	of	Macromarketing,	Journal	of	the	Academy	of	Marketing	Science	and	others.	His	textbook	entitled	Business	Ethics:	Ethical	Decision	Making	and	Cases	is	the	main	text	in	this	field.	He	also	co-authored	numerous	textbooks	for	marketing,	management	and	other	business	courses,	as	well	as	a	business	book	on	business
ethics.	He	chaired	the	American	Marketing	ethics	committee(AMA)	which	developed	its	current	ethics	code.	He	was	vice	president	of	marketing	education	and	president	of	the	Academic	Council	for	LOVE.	The	main	attention	of	Dr.	Ferrell	is	to	teach	and	prepare	learning	material	for	students.	He	has	traveled	a	lot	to	work	with	students	and	includes
the	needs	of	instructors	of	introductory	business	courses.	He	lives	in	Fort	Collins,	Colorado	Colorado	It	enjoys	skiing,	golf	and	international	travel.	Dr.	Linda	Ferrell	is	a	distinguished	Professor	of	Leadership	and	Business	Ethics	in	The	Jack	C.	Massey	College	of	Business	at	the	Belmont	University.	Before	joining	the	college	of	business,	she	was	a
marketing	teaching	and	creative	enterprise	scholar	with	the	University	of	New	Mexico	Anderson	School	of	Management.	You	co-manages	a	second	contribution	of	$	1.25	million	for	corporate	ethics	education	through	the	ethical	initiative	of	the	Daniels	Fund	at	the	University	of	New	Mexico	with	her	husband,	Dr.	O.C.	Ferrell.	Dr.	Ferrell	achieved	a
PhD	in	Management	at	the	Memphis	University.	He	has	a	M.B.A.	and	a	b.s.	In	Fashion	merchandising	from	Illinois	State	University.	His	research	interests	include	marketing	ethics,	ethical	education	and	efficacy,	the	legalization	of	corporate	ethics,	as	well	as	corporate	social	responsibility	and	sustainability.	You	published	in	Journal	of	the	Academy	of
Marketing	Science,	AMS	Review,	Journal	of	Business	Ethics,	Journal	of	Public	Policy	&	Marketing,	Journal	of	Business	Research	and	others.	You	have	co-author	numerous	books	including	Business	Ethics:	Ethical	Decision	Making	and	Cases,	Business	and	Society,	Management	and	Business	Introduction.	Professionally,	Dr.	Ferrell	served	as	the	account
manager	in	advertising	with	McDonalds	advertising	agencies	and	Pizza	Hut.	Dr.	Ferrell	is	in	the	Board	of	Directors	of	Mannatech,	Dallas,	a	listed	Nasdaq	company,	Health	and	Wellness.	You	need	in	the	Board	of	Directors	of	the	National	Association	of	Councils	of	Accounting	State	-	History	for	Public	Firm.	You	need	in	the	Executive	Committee,
Council	and	Academic	Council	of	the	Direct	Selling	Education	Foundation.	You	are	in	the	Cutco	/	Vector	College	Consulting	Board.	You	have	a	significant	experience	in	working	with	the	direct	sales	industry.	She	serves	in	the	advisory	council	of	Savant	Learning.	You	are	also	president	of	the	Marketing	Sciences	Academy.	Dr.	Ferrell	also	acts	as	an
expert	in	ethics	and	legal	disputes.	Geoffrey	A.	Hirt	is	currently	professor	of	finance	at	the	Depaul	University	and	Director	of	Equity	Research	at	Mesirow	Financial.	He	received	his	doctorate	in	Finance	at	the	University	of	Illinois	in	Champaign-Urbana,	his	MBA	at	the	Ohio	Miami	University	and	his	degree	at	Ohio-Wesleyan	University.	Geoff	has
directed	the	Chartered	Financial	Analysts	Study	for	the	Chicago	Investment	Analysts	Society	since	1987.	From	1987	to	1997	he	was	President	of	the	Department	of	Finance	of	Depaul	University	and	taught	investments,	corporate	finance	and	strategic	planning.	He	developed	and	was	director	of	Depaul's	MBA	program	in	Hong	Kong	and	taught	in
Poland,	Germany,	Thailand	and	Hong	Kong.	Geoff	has	published	several	books.	The	sixth	edition	of	investment	management	fundamentals	was	published	in	July	1998	and	is	published	by	IRWIN	/	MCGRAW-HILL.	Furthermore,	Geoff	is	well	known	for	its	book	fundamentals	of	financial	management	published	by	IRWIN	/	MCGRAW-HILL.	Now	in	its
eighth	edition,	this	book	is	used	in	over	600	colleges	and	universities	around	the	world,	and	has	been	translated	into	Chinese,	Japanese	and	Spanish.	Geoff	plays	tennis	and	golf,	it's	a	lover	of	music,	and	enjoys	traveling	with	his	wife,	Linda.	O.C.	Ferrell	is	a	marketing	professor	at	Colorado	State	University.	He	also	covered	positions	of	faculty	at	the
University	of	Memphis,	University	of	Tampa,	Texas	A	&	M	University,	Illinois	State	University,	and	Southern	Illinois	University,	as	well	as	visit	positions	at	Queen's	University	(Ontario,	Canada),	University	of	Michigan	(Ann	Arbor),	University	of	Wisconsin	(Madison),	and	University	of	Hannover	(Germany).	He	worked	as	a	member	of	the	faculty	for	the
Masters	Degree	Program	in	Marketing	at	the	Thammasat	University	(Bangkok,	Thailand).	Dr.	Ferrell	received	Bachelor	and	MBA	from	Florida	State	University	and	his	PhD	from	Louisiana	State	University.	Its	teaching	and	research	interests	include	business	ethics,	corporate	citizenship	and	marketing.	Doctor.	Doctor.It	is	widely	recognized	as	a
leading	teacher	and	scholar	in	trade.	The	articles	of	him	appeared	in	the	Journal	of	Marketing	Research,	Journal	of	Business	Ethics,	Journal	of	Marketing,	Journal	of	Business	Research,	Journal	of	Macromarketing,	Journal	of	the	Academy	of	Marketing	Science	and	others.	His	textbook	entitled	Business	Ethics:	Ethical	Decision	Making	and	Cases	is	the
main	text	in	this	field.	He	also	co-author	of	numerous	textbooks	for	marketing,	management	and	other	business	courses,	as	well	as	a	business	book	on	corporate	ethics.	He	presided	over	the	American	Marketing	Association	Committee	(AMA)	which	developed	its	current	ethics	code.	He	was	vice	president	of	marketing	education	and	president	of	the
Academic	Council	for	LOVE.	The	main	attention	of	Dr.	Ferrell	is	to	teach	and	prepare	learning	material	for	students.	He	has	traveled	a	lot	to	work	with	students	and	includes	the	needs	of	instructors	of	introductory	business	courses.	He	lives	in	Fort	Collins,	Colorado	and	enjoys	skiing,	golf	and	international	travel.	Geoffrey	A.	Hirt	is	currently	professor
of	finance	at	the	Depaul	University	and	Director	of	Equity	Research	at	Mesirow	Financial.	He	received	his	doctorate	in	Finance	at	the	University	of	Illinois	in	Champaign-Urbana,	his	MBA	at	the	Ohio	Miami	University	and	his	degree	at	Ohio-Wesleyan	University.	Geoff	has	directed	the	Chartered	Financial	Analysts	Study	for	the	Chicago	Investment
Analysts	Society	since	1987.	From	1987	to	1997	he	was	President	of	the	Department	of	Finance	of	Depaul	University	and	taught	investments,	corporate	finance	and	strategic	planning.	He	developed	and	was	director	of	Depaul's	MBA	program	in	Hong	Kong	and	taught	in	Poland,	Germany,	Thailand	and	Hong	Kong.	Geoff	has	published	several	books.
The	sixth	edition	of	investment	management	fundamentals	was	published	in	July	1998	and	is	published	by	IRWIN	/	MCGRAW-HILL.	Furthermore,	Geoff	is	well	known	for	its	book	fundamentals	of	financial	management	published	by	IRWIN	/	MCGRAW-HILL.	Now	in	its	eighth	edition,	this	book	is	used	in	over	600	colleges	and	universities	around	the
world,	and	has	been	translated	into	Chinese,	Japanese	and	Spanish.	Geoff	plays	tennis	and	golf,	it's	a	lover	of	music,	and	enjoys	traveling	with	his	wife,	Linda.	Dr.	Linda	Ferrell	is	a	distinguished	Professor	of	Leadership	and	Business	Ethics	in	The	Jack	C.	Massey	College	of	Business	at	the	Belmont	University.	Before	joining	the	college	of	business,	she
was	a	Marketing	and	Creative	Enterprise	Scholar	teacher	with	the	University	of	New	Mexico's	Anderson	School	of	Management.	She	co-manages	a	second	contribution	of	$	1.25	million	for	corporate	ethics	education	through	the	Daniels	fund's	ethical	initiative	at	the	University	of	New	Mexico	with	her	husband	of	her,	Dr.	O.C.	Ferrell.	Dr.	Ferrell
achieved	a	PhD	in	Management	at	the	Memphis	University.	He	has	a	M.B.A.	and	a	b.s.	In	Fashion	merchandising	from	Illinois	State	University.	His	research	interests	include	marketing	ethics,	ethical	education	and	efficacy,	the	legalization	of	corporate	ethics,	as	well	as	corporate	social	responsibility	and	sustainability.	He	published	in	Journal	of	the
Academy	of	Marketing	Science,	AMS	Review,	Journal	of	Business	Ethics,	Journal	of	Public	Policy	&	Marketing,	Journal	of	Business	Research	and	others.	He	has	co-author	numerous	books	including	Business	Ethics:	Ethical	Decision	Making	and	Cases,	Business	and	Society,	Management	and	Business	Introduction.	Professionally,	Dr.	Ferrell	served	as
the	account	manager	in	advertising	with	McDonalds	advertising	agencies	and	Pizza	Hut.	Dr.	Ferrell	is	in	the	Board	of	Directors	of	Mannatech,	Dallas,	a	listed	Nasdaq	company,	Health	and	Wellness.	He	serves	in	the	Board	of	Directors	of	the	National	Association	of	State	Councils	of	for	public	confidence.	It	serves	in	the	Executive	Committee,	Board
and	Academic	Council	of	the	Direct	Selling	Education	Foundation.	He's	in	the	college	counseling	board	Cutco/Vector.	You	haveesperienza	di	lavoro	con	l'industria	di	vendita	diretta.	It	serves	nel	consiglio	consultaivo	di	Savant	Learning.	It	is	anche	president	dell'Accademia	di	Scienze	del	Marketing.	Il	Dr.	Ferrell	funge	anche	of	the	smart	di	etica	and
controversie	legali.	Suzanne	Iskander	è	un	Member	della	facoltà	dell'Università	di	Guelph-Humber	e	della	Business	School	presso	l'Humber	College	Institute	of	Technology	&	Advanced	Learning.	Suzanne	insegna	la	laurea	introduceione	al	corso	di	affari	presso	l'Università	di	Guelph-Humber	University	and	corsi	di	finanza	presso	ilHumber	College
dove	serves	anche	come	president,	Consiglio	accademico.	Ha	un	M.B.A.	da	SchulichSchool	of	Business	ed	è	un	titolare	della	designazione	Chartered	Financial	Analyst.	Ha	una	vast	esperienza	sia	nel	settore	dei	servizi	finanziari	che	nel	settore	dei	servizi	finanziari.	Peter	S.	Mombourquette	è	teachere	aggiunto	di	gestione	presso	l'Università	di	Mount
Saint	Vincent,	dove	insegna	imprenditorialità	and	piccole	imprese.	Oltre	all'insegnamento	e	alla	ricerca,	Peter	ha	fondato	e	gestisce	il	Programma	di	Competenze	di	Imprenditoria	(ESP),	un	programma	di	imprenditorialità	highly	intensive	e	multidisciplinare	re	promuovere	la	propensione	all'imprenditorialità	tra	laureati.	Peter	has	recently	completed
his	tesi	di	laurea	presso	l'Università	del	Queensland	del	Sud	and	soprattutto	a	quello	si	è	laureato	con	un	M.B.A.	presso	la	Saint	Mary's	University,	un	B.Ed.	da	Saint	FrancisXavier	University,	and	un	B.A.	da	Cape	Breton	University.	I	suoi	interessi	di	ricerca	inclusivedono	l'uso	di	Internet	da	piccole	e	medie	imprese,	l'educazione	all'imprenditorialità,	il
commercio	elettronico	e	il	franchising.	Hehas	ha	pubblicato	e/o	presentato	oltre	35	pezzi	di	lavoro	studioso,	co-autore	di	due	libri,	e	è	stato	contare	akeynote	in	una	serie	di	conferenze	di	imprenditorialità.	È	inoltre	coinvolto	nell’espansione	dell’ESP	a	livello	nazionale	e	attually	sta	lavorando	con	il	Centro	per	l’imprenditorialità	e	lo	sviluppo
dell’istruzione	per	standardizzare	il	curriculum	e	la	consegna	al	fine	di	incoraggiare	le	altre	università	a	partecipare	all’educazione	all’	Mount	Saint	Vincent	serves	il	team	che	gestisce	l'attuazione	del	piano	strategico	dell'università,	il	Pension	Governance	Board,	il	Comitato	per	gli	Investimenti	dell'Università,	il	team	di	negoziazione	dell'Associazione
di	Facoltà	di	Monte	Saint	Vincent,	e	diverse	altre	tavole	e	comitati.	Prima	di	lavorare	alla	Mount	Saint	Vincent	University,	ha	posseduto	e	gestito	un	certain	numero	di	aziende	tra	cui	un	ristorante	e	una	società	di	consulenza,	che	ancora	oggi	opera.	I	suoi	interessi	di	consulenza	inclusivedono	lo	sviluppo	del	curriculum,	l'istruzione	di	gestione,	la
pianificazione	aziendale	e	la	gestione	degli	eventi.	I	progetti	recenti	includedno	lo	sviluppo	del	curriculum	di	imprenditorialità	per	l'Università	di	Ghana,	lo	sviluppo	del	corso	per	il	Centro	per	le	donne	in	affari,	e	la	consultazione	di	marketing	e	gestione	con	una	serie	di	piccole	imprese.	No	time	libero	Peter	coaches	Junior	Un	hockey,	lavora	con	Hockey
Nova	Scotia,	funge	da	mentore	per	il	programma	Canadian	Youth	Business,	serves	su	due	bachecheche	di	approvazione	del	prestito,	e	volontari	con	un	certain	numero	di	enti	di	beneficenza	locali.	Peter	attually	risiede	in	Halifax	with	his	moglie,	Amanda,	and	hanno	avuto	il	piacere	immenso	di	avere	due	figli,	il	loro	figlio	giovane,	Jack,	e	una	bella
bambina,	l'autunno,	che	tragically	è	dead	poco	prima	del	suo	primo	compleanno.	Complementanno.
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